
START►

JULY

AUGUST
SEPTEMBER

OCTOBER

NO
VE
M
BE
R

DECEMBER

JANUARY

FEBRUARY

M
AR
C
H

A
P
R
IL

M
AY

JU
N
E

Evaluate this year’s
efforts and begin
planning for next year
Align marketing with
product development
and new product releases
Have all back-to-school
campaigns planned and
ready to implement
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